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著者名 書名 出版者 発行年 総ページ数

矢田　勝俊(分担執筆)
岩波データサイエンス
vol.4

岩波書店 2016年 144

＜雑誌論文＞

著者名 論文表題 雑誌名(巻） 頁 発行年 査読

金子雄太、
石橋健、
矢田勝俊

視線追跡データ取得の
ための店舗実験と消費者
行動の分析―消費者の
注視情報から購買傾向を
探る―

公益社団法人　日本経
営工学会「経営システム」
（第28巻 第2号）

103-108 2019年 無

Xi Zhong,

Ken Ishibashi,

Katsutoshi Yada

An Empirical Study of the

Relationship Among Self-

Control, Price Promotions

and Consumer Purchase

Behavior

2018 IEEE International

Conference on Systems,

Man, and Cybernetics

(SMC)

1863-1868 2018年 有

Yi Zuo,

Katsutoshi Yada,

Tieshan Li.

Phillip Chen

Application of Network

Analysis Techniques for

Customer In-store

Behavior in Supermarket

2018 IEEE International

Conference on Systems,

Man, and Cybernetics

(SMC)

1857-1862 2018年 有

Katsutoshi Yada,

Yi Sun,

Bo Wu

The Short-Term Impact of

an Item-Based Loyalty

Program

2018 IEEE International

Conference on Systems,

Man, and Cybernetics

(SMC)

1842-1847 2018年 有

Katsutoshi Yada,

Kohei Ichikawa,

Keiji Takai,

Kei Miyazaki

A Framework of ASP for

shopping path analysis

Proc. of the 4th Asia-

Pacific World Congress on

Computer Science and

Engineering 2017 (APWC

on CSE 2017)

49-54 2018年 有

金子雄太、
石橋健、
矢田勝俊

視線追跡データを用いた
消費者の店舗内購買行
動の分析

経営情報学会
PACIS2018全国研究発
表大会要旨集

103-106 2018年 有

Yuta Kaneko,

Katsutoshi Yada

Do Sales Promotions

Affect Dynamic Changes

in Sales Outcomes:

Estimation of Dynamic

State of Product Sales

In Proceedings of the 4th

Asia Pacific World

Congress on Computer

Science and Engineering

2017

1-8 2017年 有

石橋健、
宮﨑慧、
矢田勝俊

店舗内の時系列な行動
が購買行動に与える効
果に関する研究

オペレーションズ・リ
サーチ（経営の科学)

vol.62, no.12

789-794 2017年 無

左　毅，矢田　勝俊
ベイジアンネットワー
クを用いた消費者行動
モデルの構築実験

オペレーションズ・リ
サーチ（経営の科学)

vol.62, no.12

795-800 2017年 有

Yuta Kaneko,

Katsutoshi Yada

スケールの階層性から
探るスーパーマーケッ
トの消費者行動

オペレーションズ・リ
サーチ（経営の科学)

vol.62, no.12

807-814 2017年 無

研究員氏名 矢田　勝俊



Wai Tik So,

 Katsutoshi Yada

A Framework of

Recommendation System

Based on In-store

Behavior

Proceedings of the 4th

Multidisciplinary

International Social

Networks Conference,

1-4 2017年

Yuta Kaneko,

Shinya Miyazaki,

Katsutoshi Yada

The Influence of Customer

Movement between Sales

Areas on Sales Amount: A

Dynamic Bayesian Model

of the In-store Customer

Movement and Sales

Relationship

Procedia Computer

Science, vol.112
1845-1854 2017年 有

Ken Ishibashi,

Takuya Iwasaki,

Shota Otomasa,

Katsutoshi Yada

Model selection for

financial statement

analysis: Comparison of

models developed by using

data mining technique

Proceedings of IEEE

International Conference

on System, Man, and

Cybernetics

81-86 2017年 有

Natsuki Sano,

Reo Tsutsui,

Katsutoshi Yada,

Tomomichi Suzuki

Clustering of Customer

Shopping Paths in

Japanese Grocery Stores

Procedia Computer

Science, 2016,Vol. 96
1314-1332 2016年 有

Ken Ishibashi

Takuya Iwasaki

Shota Otomasa,

Katsutoshi Yada

Model selection for

financial statement

analysis: Variable

selection with data mining

technique

Procedia Computer

Science, 2016,Vol. 96
1681-1690 2016年 有

Zhen Li,

Katsutoshi Yada

Complementary

Relationship between

Private Brands and

National Brands:

Empirical Evidence Based

on POS Data

Proc. of 2016, 38th ISMS

Marketing Science

Conference

31-47 2016年 有

Zhen Li,

Katsutoshi Yada

Does the Existence of

Private-Label Brands

Really Impede National

Brands Sales? Empirical

Evidence Based on POS

Data

Proc. Of 2016, 3rd

International Conference

of Asian Marketing

Associations

1-17 2016年 有

Yuta Kaneko,

Katsutoshi Yada

A Deep Learning

Approach for the

Prediction of Retail Store

Sales

Proc. of the 2016 IEEE

16th International

Conference on Data

Mining Workshops

531-537 2016年 有

Zhen Li,

Ken Ishibashi,

Yuta Kaneko,

Kei Miyazaki,

Hiromi Shioji,

Katsutoshi Yada

Vehicle Ownership and

Economic Development

Proc. of 3rd Asia-Pacific

World Congress on

Computer Science and

Engineering

171-180 2016年 有

Zhen Li,

Ken Ishibashi,

Keiji Takai,

Katsutoshi Yada

Shop area visit ratio, stay

time and sales outcomes in

depth analysis based on

RFID data

Proceedings of 2015 2nd

Asia-Pacific World

Congress on Computer

Science and Engineering

(APWC on CSE 2015),

1-7 2016年 有

Yuta Kaneko,

Katsutoshi Yada

Fractal Dimension of

Shopping Path: Influence

on Purchase Behavior in a

Supermarket

Procedia Computer

Science, 2016, vol.96
1764-1771 2016年 有

津本周作、矢田勝俊、
福井健一、小野田崇、
阿部明典、中嶋宏

データマイニングの応用
医療情報学, Vol. 36 No.

6
315-324 2016年 無

Yi Zuo

Katsutoshi Yada

Using Statistical Learning

Theory for Purchase

Behavior Prediction via

Direct Observation of In-

store Behavior

2015 2nd Asia-Pacific

World Congress on

Computer Science and

Engineering  (APWC on

CSE 2015）

1-6 2015年 有



Ken Ishibashi,

Kei Miyazaki,

Katsutoshi Yada

Verification of effect on

next purchase when many

vice category products are

brought

Procedia Computer

Science, 2015,Vol. 60
1780-1787 2015年 有

Yuta Kaneko,

Katsutoshi Yada

Visualization System for

Shopping Path

Procedia Computer

Science, 2015,Vol. 60
1772-1779 2015年 有

Natsuki Sano,

Natsumi Machino,

Katsutoshi Yada,

Tomomichi Suzuki

Recommendation system

for grocery store

considering data sparsity

Procedia Computer

Science, 2015,Vol. 60
1406-1413 2015年 有

Natsuki Sano,

Katsutoshi Yada

The Influence of Sales

Areas and Bargain Sales

on Customer Behavior in a

Grocery Store

Neural Computing and

Applications Vol. 26 (2)
355-361 2015年 有

Natsuki Sano,

Katsutoshi Yada,

Tomomichi Suzuki

Category Evaluation

Method for Business

Intelligence Using a

Hierarchical Bayes Model

Proc. of 13th IEEE

International Conference

on Cognitive Informatics

& Cognitive Computing

400-407 2014年 有

Natsuki Sano,

Syusuke Tamura,

Katsutoshi Yada,

Tomomichi Suzuki

Evaluation of Price

Elasticity and Brand

Loyalty in Milk Products

Proc. of 18th International

Conference on

Knowledge-Based and

Intelligent Information &

Engineering Systems

1482-1487 2014年 有

Yi Zuo,

A.B.M. Shawkat Ali,

Katsutoshi Yada

Consumer Purchasing

Behavior Extraction Using

Statistical Learning Theory

Procedia Computer

Science
1464–1473 2014年 有

＜学会発表＞

発表者名 発表標題 学会名 開催地 発表年月

Yuta Kaneko,

Katsutoshi Yada

Bayesian Hidden Markov

Model for Evaluating the

Influence of In-Store

Stationary Time of

Customers on their

Purchase Behavior

The 5th Asia-Pacific

World Congress on

Computer Science and

Engineering 2018(APWC

on CSE 2018)

Fiji 2018年12月

Ken Ishibashi,

Katsutoshi Yada

Assessment of Effect of

POP on Purchase

Behavior: Comparison of

Effectiveness of Eye-

tracking Data and

Shopping Path Data

The 5th Asia-Pacific

World Congress on

Computer Science and

Engineering 2018(APWC

on CSE 2018)

Fiji 2018年12月

Yuta Kaneko,

Katsutoshi Yada

Wataru Ihara

Ryunosuke Odagiri

How Game Users

Consume Virtual

Currency: The

Relationship Between

Consumed Quantity,

Inventory, and Elapsed

Time since Last

Consumption in the

Mobile Game World

ICDM DMS2018 Singapore 2018年11月

Xi Zhong,

Ken Ishibashi,

Katsutoshi Yada

An Empirical Study of the

Relationship Among Self-

Control, Price Promotions

and Consumer Purchase

Behavior

2018 IEEE International

Conference on Systems,

Man, and Cybernetics

(SMC)

Miyazaki Japan 2018年10月



Yi Zuo,

Katsutoshi Yada,

Tieshan Li.

Phillip Chen

Application of Network

Analysis Techniques for

Customer In-store

Behavior in Supermarket

2018 IEEE International

Conference on Systems,

Man, and Cybernetics

(SMC)

Miyazaki Japan 2018年10月

Katsutoshi Yada,

Yi Sun,

Bo Wu

The Short-Term Impact of

an Item-Based Loyalty

Program

2018 IEEE International

Conference on Systems,

Man, and Cybernetics

(SMC)

Miyazaki Japan 2018年10月

金子雄太、
石橋健、
矢田勝俊

視線追跡データを用いた
消費者の店舗内購買行
動の分析

PACIS2018主催記念特
別全国研究発表大会

TKPガーデンシティ
PREMIUM横浜ランド
マークタワー

2018年6月

Katsutoshi Yada,

Kohei Ichikawa,

Keiji Takai,

Kei Miyazaki

A Framework of ASP for

shopping path analysis

The 4th Asia-Pacific

World Congress on

Computer Science and

Engineering 2017

Mana Island Resort and

Spa, Fiji
2017年12月

Yuta Kaneko,

Katsutoshi Yada

Do Sales Promotions

Affect Dynamic Changes

in Sales Outcomes:

Estimation of Dynamic

State of Product Sales

The 4th Asia-Pacific

World Congress on

Computer Science and

Engineering 2017

Mana Island Resort and

Spa, Fiji
2017年12月

B. Wu, K.Yada

The Effect of Crowding on

Visit Ratio at an Product

Area: Based on RFID Data

in a Japanese Supermarket

The 4th Asia-Pacific

World Congress on

Computer Science and

Engineering 2017

Mana Island Resort and

Spa, Fiji
2017年12月

Wai Tik So,

 Katsutoshi Yada

A Framework of ASP for

shopping path analysis

The 4th Multidisciplinary

International Social

Networks Conference

Bangkok, Thailand 2017年7月

Ken Ishibashi,

Takuya Iwasaki,

Shota Otomasa,

Katsutoshi Yada

Model selection for

financial statement

analysis: Comparison of

models developed by using

data mining technique

IEEE International

Conference on System,

Man, and Cybernetics

Banff, Canada 2017年10月

Yuta Kaneko,

Shinya Miyazaki,

Katsutoshi Yada

The Influence of Customer

Movement between Sales

Areas on Sales Amount: A

Dynamic Bayesian Model

of the In-store Customer

Movement and Sales

Relationship

21st International

Conference on

Knowledge-Based and

Intelligent Information &

Engineering Systems

Marseille, France 2017年9月

Yuta Kaneko,

Katsutoshi Yada

A Deep Learning

Approach for the

Prediction of Retail Store

Sales

2016 IEEE 16th

International Conference

on Data Mining

Workshops

World Trade Center

Barcelona, Spain
2016年12月

Zhen Li,

Ken Ishibashi,

Yuta Kaneko,

Ken Miyazaki,

Hiromi Shioji,

Katsutoshi Yada

Vehicle Ownership and

Economic Development

2016 3rd Asia-Pacific

World Congress on

Computer Science and

Engineering (APWC on

CSE 2016)

Sofitel Fiji Resort & Spa,

Denarau Island, Fiji
2016年12月

Yi Zuo

Katsutoshi Yada

A B M Shawkat Ali

Prediction of Consumer

Purchasing in a Grocery

Store Using Machine

Learning Techniques

2016 3rd Asia-Pacific

World Congress on

Computer Science and

Engineering (APWC on

CSE 2016)

Sofitel Fiji Resort & Spa,

Denarau Island, Fiji
2016年12月

Zhen Li,

Katsutoshi Yada

Does the Existence of

Private-Label Brands

Really Impede National

Brands Sales? Empirical

Evidence Based on POS

Data

3rd International

Conference of Asian

Marketing Associations

Beijing, China 2016年10月



Yuta Kaneko,

Katsutoshi Yada

Fractal Dimension of

Shopping Path: Influence

on Purchase Behavior in a

Supermarket

20th International

Conference on

Knowledge-Based and

Intelligent Information &

Engineering Systems,

KES2016

York, United Kingdom 2016年9月

Yi Zuo

Katsutoshi Yada

Eisuke Kita

Impact of Analog-to-digital

Conversion on Predictive

Performance: A Case

Study of Bayesian

Network vs. Support

Vector Machine in

Purchase Behavior

Prediction

2016 World Congress on

Computational Mechanics,

Seoul Korea

Seoul, Korea 2016年7月

Zhen Li,

Katsutoshi Yada

Complementary

Relationship between

Private Brands and

National Brands: Empirical

Evidence Based on POS

Data

38th ISMS Marketing

Science Conference
Shanghai, China 2016年6月

津本周作、矢田勝俊、
福井健一、小野田崇、
阿部明典、中嶋宏

データマイニングの応用
第20回日本医療情報学
会春季学術大会

島根県 2016年6月

Suguru Shibasaki,

keiji Takai,

Katsutoshi Yada

Self-control and consumer

behavior

International Marketing

Trends Conference
Venice, Italy 2016年1月

Zhen Li,

Katsutoshi Yada

Why Do Retailers End

Price Promotions: A Study

on Duration and Profit

Effects of Promotion

2015 IEEE International

Workshop on Data Mining

for Service

Atlantic City, NJ, USA 2015年11月

Ken Ishibashi,

Kei Miyazaki,

Katsutoshi Yada

Verification of effect on

next purchase when many

vice category products are

brought

19th International

Conference on

Knowledge-Based and

Intellegent Information &

Engineering Systems -

KES 2015

Marina Bay Sands Hotel,

Singapore
2015年9月

Yuta Kaneko,

Katsutoshi Yada

Visualization System for

Shopping Path

19th International

Conference on Knowledge

Based and Intelligent

Information and

Engineering Systems -

KES 2015

Marina Bay Sands  Hotel,

Singapore
2015年9月

Katsutoshi Yada

How Does Purchase of a

Product Affect the Next

Purchase?

14th International

Marketing Trends Program

Conference

Paris, France 2015年1月

矢田勝俊
ビジネスにおけるビッグ
データの利活用 －流通
小売業の現場から－

CREST戦略的創造研究
推進事業

港区, 東京都 2014年11月

Katsutoshi Yada Big Data and Marketing
IEEE APWC on CSE

2014
Nadi, Fiji 2014年11月

Yi Zuo,

Katsutoshi Yada

Using Bayesian Network

for Purchase Behavior

Prediction from RFID

Data

The 2014 IEEE

International Conference

on Systems, Man, and

Cybernetics

San Diego, CA, USA 2014年10月

Yi Zuo,

A.B.M. Shawkat Ali,

Katsutoshi Yada

Consumer Purchasing

Behavior Extraction Using

Statistical Learning Theory

18th International

Conference on

Knowledge-Based and

Intelligent Information &

Engineering Systems

Gdynia, Poland 2014年9月



Natsuki Sano,

Katsutoshi Yada,

Tomomichi Suzuki

Category Evaluation

Method for Business

Intelligence Using a

Hierarchical Bayes Model

13th IEEE International

Conference on Cognitive

Informatics & Cognitive

Computing

Singapore 2014年8月

矢田勝俊 購買行動研究の最前線 オギノFSP研究会 甲府市, 山梨県 2014年5月


